Demonstrate significant
knowledge and understanding
of concepts, methods, and
tools in marketing

Selection: Admitted

students will have

business majors or
minors.

CEM: Capstone course
case analyses,
simulations, problem-

solvina exercises

Apply essential marketing
principles to analyze and
evaluate problems in
marketing, and to construct
and implement appropriate
solutions.

CEM: Capstone course
case analyses,
simulations, problem-
solving exercises

1/R

1/R

1 /R

1 /R

Apply critical reasoning &
analytical processes to
evaluate evidence and

generate creative alternatives

in the service of decision
making.

CEM: Capstone course
case analyses,
simulations, problem-
solving exercises

Write business documents
clearly, concisely, and
analytically.

CEM: A writing
assignment scored by
the Communications
team using a rubric.

Speak in groups and in public
clearly, concisely, and
analytically, with appropriate
use of visual aids.

CEM: A final
presentation scored by
the Communications
team using a rubric.

Courses
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