Assurance of Learning Assessment Measure Guidance – BSBA/BABA
Program Overview
The Bachelor of Science in Business Administration curriculum combines a business major with upperdivision non-business courses and/or foreign languages. In addition to taking core business courses,
BSBA students choose one of six majors: general business, economics, finance, information systems,
management, or marketing.
The Bachelor of Arts in Business Administration curriculum combines business fundamentals with an
outside area of interest. In addition to taking core business courses, general studies majors choose an
area of specialization from over 70 disciplines, including foreign language, mass communications,
international studies, travel and tourism, criminology, and exercise and sports sciences.
Program Goals and Objectives
1) Demonstrate competency in and across business disciplines
a. Demonstrate knowledge and understanding of elements of economics, finance, accounting,
marketing, operations management, organizational behavior, business law, information
technology, business statistics, and social responsibility.
b. Demonstrate proficiency in the use of business-related software applications.
Assessment Method: Stand-alone exam (ETS-B)/Course-embedded measure (QMB3250)
2) Apply appropriate problem solving and decision-making skills
a. Specify and implement a framework for identifying a business problem and develop
alternative solutions and a set of evaluation criteria.
b. Assess the outcomes of a course of action and make appropriate adjustments.
Assessment Method: Stand-alone exam (ETS-B)/Course-embedded measure (QMB3250/MAN4504)
3) Possess effective communication skills.
a. Write business documents clearly, concisely, and analytically.
b. Speak in groups and in public clearly, concisely, and analytically, with appropriate use of
visual aids.
Assessment Method: Course-embedded measure (FIN3403/GEB 3213/GEB 3218)
4) Appreciate the ethical aspects of business.
a. Define the ethical responsibilities of business organizations and identify relevant ethical
issues.
Assessment Method: Stand-alone exam (ETS-B)/Course-embedded measure
(MAR3023/BUL4310/MAN3025)
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5) Possess a global perspective on business.
a. Describe the key components of the business environment that vary across countries and
understand how these differences present challenges and opportunities for the conduct of
business.
b. Possess awareness of cultural differences and how these differences affect business
decisions.
Assessment Method: Stand-alone exam (ETS-B)/Course-embedded measure (MAR3023/ GEB3373)
6) Understand the principles of groups, teams, managers and leaders.
a. Identify characteristics and roles of groups and teams.
b. Identify characteristics and roles of managers and leaders.
Assessment Method: Course-embedded measure (MAN3025)
Assessment Measures
Two types of assessment measures will be used to assess the Assurance of Learning program goals and
objectives:
1) Stand-alone testing (ETS-B) every term.
2) Course-embedded measures that include a writing assignment from GEB 3213, a speaking
assignment from GEB 3218, selected exam or quiz questions from QMB 3250, MAN 4504, BUL
4310, MAR 3023, and MAN 3025, discussion board writings from FIN 3403, and selected exam
questions and case analysis from GEB 3373.
The following information outlines the methods used for each measure.
Stand-alone Testing
All students in the BSBA and BABA programs are required to take the ETS Major Field Test in Business
(ETS-B) as part of their final core course in business. The ETS-B is a two hour exam consisting of 120
multiple choice questions. The questions are designed to measure a student’s knowledge and ability to
apply significant facts, concepts, theories, and analytical methods. The questions represent a wide
range of difficulty and attempt to cover both depth and breadth of knowledge. Subjects covered (with
the approximate percentage of each in parentheses) include accounting (15%), economics (13%),
finance (13%), management (15%), marketing (13%), quantitative business analysis (11%), information
systems (10%), legal and social environment (10%), and international issues (overlapping and drawn
from previous topics).
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The ETS-B is intended to:





Measure a student’s academic achievement in the multidisciplinary subject matter representative of
undergraduate business education.
Provide information to students regarding their level of achievement.
Provide information to faculty members that can be used to assess performance relative to mission
and objectives.
Provide information to facilitate development of appropriate goals and educational programs, and
to enhance the accountability of undergraduate business education.

The use of the ETS-B in higher education is significant. From August 2006 to June 2009 132,647 students
at 618 institutions took the ETS-B.
Course-embedded Measures
GEB3213
The persuasive writing assignment in GEB3213 assesses students’ abilities to respond persuasively to a
set context and audience, making the case for a specific goal. The students need to address the reader’s
need or problem strategically, establish the desired relationship with the reader, project a professional
ethos, and motivate for the desired outcome using logical, persuasive reasoning and intelligent support
for all claims. In addition, the assignment should be written clearly, concisely, and coherently, and in
correct and appropriate document format.
The Communications faculty will score these presentations using the attached document GEB3213Persuasive Memo Grading Sheet.pdf. They will provide the completed score sheets along with some
representative samples of student work to the Teaching Excellence & Assessment office for compilation
and storage.
GEB3218
The persuasive presentation assignment in GEB3218 requires students to deliver and structure an
internal business presentation that persuades the audience to adopt the presenter’s proposal or
recommendation. Students must determine the purposes for presenting, analyze the audience, and use
appropriate and compelling information that is logically structured. They need to use well constructed
PowerPoint slides and demonstrate a number of delivery skills. The assignment tests their ability to
design compelling and persuasive presentations and deliver them dynamically.
The Communications faculty will score these presentations using the attached document GEB3218Persuasive Assessment-Rubric.pdf. They will provide the completed score sheets along with some
representative samples of student work to the Teaching Excellence & Assessment office for compilation
and storage.
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QMB3250
In Fall 2010, the instructor will begin using the MyStatLab assignment and quiz manager that is offered
with Pearson Learning textbooks. Several of the assignments deployed through MSL will involve
multiple-version computer assignments using Excel. These assignments will be graded on three quizzes
worth approximately 2% of the course grade per quiz. On each quiz there will be 5 questions related to
the assignment, and the responses to these questions will form the basis for assessing Goal 1b.
There will be nine of these quizzes over the semester. On the other 6 quizzes (the ones that do not
require Excel work), many of the questions will involve a choice of statistical technique and a conclusion
about what action to take. If there are two such questions per quiz, there will be 10-12 over the entire
semester. The responses to these questions will form the basis for assessing Goals 2a and 2b.
Student scores on the quiz questions will be collected by the professor and provided to the Teaching
Excellence & Assessment office. This data will be compiled for storage and review by the Undergraduate
Committee faculty.
MAN4504
In MAN 4504, students learn how to appropriately identify and frame problems in Operations and
Supply Chain Management, to use or create criteria for evaluating decision alternatives available for
these problems, and to identify the courses of action available for solving these problems. The
problems covered in the course are some of the basic problems involved in effectively designing and
managing production systems and managing supply chains. Students learn to solve these problems by
utilizing one or more of the qualitative and/or quantitative techniques that are regularly used by
operations and supply chain managers. Finally, students are taught to evaluate and adjust as necessary
the solutions found to these problems by using post-solution evaluation procedures used by operations
and supply chain managers.
There are four exams in the course. Students are allowed to miss one exam. Each exam will have
questions seeking to assess how well students are progressing towards achieving the Assurance of
Learning goals mapped to this course. On each of the four exams there will be a minimum of eight
questions that will be collected for Assurance of Learning purposes.
The professor will map the questions to either Goal 2a or Goal 2b, and provide exams along with the
map to the Teaching Excellence & Assessment office. Exam data will then be compiled for storage and
review by the Undergraduate Committee faculty.
FIN3403
In FIN3403 students will get practice in writing business documents clearly, concisely, and analytically
(effective communication skills) through two graded discussion board assignments. The assignments
will consist of the instructor posting a topic/question/assignment that students will respond to by
researching and summarizing current articles in the field, and also writing a cogent statement detailing
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their own thoughts on the subject. In addition to learning how to write more effectively, these
assignments will help students understand how financial concepts are related to events in the real
world, as well as expose them to current questions or concerns relevant to the course, their lives, and
their future careers.
Students will be graded in five areas: (1) complete, correct summaries, (2) clear analysis and wellsupported views, (3) logical organization and development of ideas, (4) clear, concise, readable style,
and (5) correct grammar, punctuation, and spelling.
Grading Rubric:
Category for Grading

Possible Points

Complete, correct summaries

0.0 - 1.0

Clear analysis and well-supported views

0.0 - 1.0

Logical organization and development of ideas

0.0 - 1.0

Concise, clear, readable style

0.0 - 1.0

Correct grammar, punctuation, and spelling

0.0 - 1.0

The professor will provide a spreadsheet with student scores from the grading rubric to the Teaching
Excellence & Assessment office. This data will then be compiled for storage and review by the
Undergraduate Committee faculty.
MAR3023
The ethical aspects of business requirement states that students be able to define and recognize ethical
responsibilities of business organizations. The embedded assessment of this requirement comprises 810 multiple-choice exam questions on issues of ethics and corporate social responsibility, topics that are
discussed in both the text and lectures. The pertinent questions are a portion of a larger 60-item exam
and emphasize application of ethical concepts in Goal 4.
The global perspective requirement in Goal 5a states that students understand how the business
environment, including culture, differs across countries. The embedded assessment of this requirement
comprises 8-10 multiple choice exam questions on global issues that relate to lecture and text material
on international marketing. The pertinent questions are a portion of a larger 60-item exam and
emphasize application of global and cross-cultural concepts.
Student scores on the exam questions will be collected by the professor and provided to the Teaching
Excellence & Assessment office. This data will be compiled for storage and review by the Undergraduate
Committee faculty.
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BUL4310
In BUL4310 (Legal Environment of Business), students learn about numerous areas of business law and
the legal environment of business. This course is intended to help students develop an understanding of
the law, particularly insofar as the law responds to or affects business. The course evaluates numerous
business law situations as well as the role of attorneys and businesspersons. A basic grasp of legal
reasoning and the legal approach to problem solving is useful in many aspects of life; numerous subjects
are covered, including contracts, torts, agency, employment, and business organizations (e.g.,
corporations and partnerships). The course offers a global perspective on the business environment,
including laws and culture differing across countries. The course incorporates, throughout its coverage,
ethical concerns about law and business. There will be 15-20 multiple-choice questions from exams
used to assess Goal 4a, which is to appreciate the ethical aspects of business and thereby do as follows:
Define the ethical responsibilities of business organizations and identify relevant ethical issues.
Student scores on the exam questions will be collected by the professor and provided to the Teaching
Excellence & Assessment office. This data will be compiled for storage and review by the Undergraduate
Committee faculty.
GEB3373
In GEB3373 students learn about the challenges and necessary adaptations required to succeed in
business in host countries with differing cultural, political, legal, and economic systems. Issues focusing
on the importance of the level of development and the chosen path for improvement will also be
featured. Assessment of the success in attaining the targeted expertise includes 15-25 multiple choice
exam questions distributed over multiple exams on each topic. Case analyses where the student must
recognize issues and make appropriate recommendations for resolving problems are also required and
the students will be asked to review and comment appropriately on issues raised in selected videos.
Student scores on the exam questions will be collected by the professor and provided to the Teaching
Excellence & Assessment office. This data will be compiled for storage and review by the Undergraduate
Committee faculty.
MAN3025
MAN3025 covers all areas of Management (17 topics). The topics of Groups/Teams and
Power/Influence/Leadership are each discussed in 1 to 2 lectures. During Spring Semester,
approximately ten multiple choice questions will be written to assess Goal 6a: Identify characteristics
and roles of groups and teams. Similarly, during Spring Semester, approximately ten multiple choice
questions will be written to assess Goal 6b: Identify characteristics and roles of managers and leaders.
Along with additional questions for Goal 4a: Define the ethical responsibilities of business organization’s
and identify relevant ethical issues.
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Student scores on the exam questions will be collected by the professor and provided to the Teaching
Excellence & Assessment office. This data will be compiled for storage and review by the Undergraduate
Committee faculty.
All data from the course-embedded measures will be stored in a secure location and used for making
decisions about future changes or adaptations to the undergraduate program. The Undergraduate
Committee will meet in the Fall term to discuss the data collected and to make recommendations for
changes.
Standards
The Undergraduate Committee adopted the following standard for assessing individual students:




Less than 75% of items answered correctly (does not meet standards)
75-89% of items answered correctly (meets standards)
90-100% of items answered correctly (exceeds standards)

The faculty goal for CEMs is to have 80% of students across various courses meet or exceed standards
for a particular learning objective.
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