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	Department Name and Number:  Marketing Dept. - 001535
	Full Course Title: New Product Development and Management
	Transcript Title please limit to 21 characters: 
	Effective Term and Year:  Fall 2012
	undefined: Off
	undefined_2: On
	SU Only: no
	Repeatable Credit: no_2
	Variable Credit: no_3
	Prerequisites: MAR3023 Principles of Marketing, with a grade of C or better
	Corequisites: 
	Baccalaureate: On
	Graduate: Off
	Professional: Off
	undefined_3: Off
	Other: 
	Introductory: Off
	Rationale and place in curriculum: The topic has become very popular to both marketing and the functioning of the economy.  The course also coincides with one of the University's initiative.  The instructor's line was funded by the University so that a course along these lines could be offered.
	Intermediate: Off
	Advanced: On
	Department Contact  Email: julia.smith@warrington.ufl.edu
	College Contact Email: renee.mathis@warrington.ufl.edu
	Department Contact Name: Julia Smith
	College Contact Name: Renee Mathis
	Department Contact Phone:  273-3269
	College Contact Phone: 273-3217
	Course Description: Product development is an increasingly critical activity in most firms.  This course will provide the student with a structured way of thinking about product development.  It will also provide the student with an up-to-date “toolbox” for developing and managing new products. In addition to lectures and case discussions, the class will include several hands-on individual assignments and a group project intended to simulate the development process of a new product or service. 
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	P3: R
	L: 4
	N1: X
	N2: X
	N3: X
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	max: 


