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Trends in Florida Trends in Florida 
Telecommunications MarketsTelecommunications Markets

Wireline MarketsWireline Markets

WirelessWireless

VoIPVoIP

Internet & HighInternet & High--speed Data Servicespeed Data Service
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Wireline Market Wireline Market ---- TotalTotal

Wireline competitive carriers Wireline competitive carriers 
account for 17% of total wireline account for 17% of total wireline 
access lines in 2005, a decrease access lines in 2005, a decrease 
of 1% from 2006.of 1% from 2006.
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Figure 1Figure 1

Florida CLEC Market Share 
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Wireline Market Wireline Market 
Residential vs. BusinessResidential vs. Business

Competitive carriersCompetitive carriers’’ residential residential 
market share decreased to 7% in market share decreased to 7% in 
2006 from 9% in 2005 (a decline 2006 from 9% in 2005 (a decline 
of 177,000 access lines).of 177,000 access lines).

Business market share for Business market share for 
competitors decreased to 33% in competitors decreased to 33% in 
2006, a decrease of 1% from 2005 2006, a decrease of 1% from 2005 
(a decline of 39,000 access lines).(a decline of 39,000 access lines).
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FigureFigure 22

Florida Residential  & Business CLEC Market Share 
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Wireline MarketWireline Market

Total wireline access lines are declining.Total wireline access lines are declining.

Total residential access lines are Total residential access lines are 
declining.declining.

Total business access lines continue to Total business access lines continue to 
grow but at a slower rate than in 2005.grow but at a slower rate than in 2005.
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Figure 3Figure 3

Florida Access Line Trends
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Wireline Access Line LossWireline Access Line Loss

Wireless substitution for primary Wireless substitution for primary 
and secondary linesand secondary lines

–– Centers for Disease Control estimates Centers for Disease Control estimates 
wireless substitution at 6.7% as of wireless substitution at 6.7% as of 
June 2005.June 2005.

–– InIn--Stat survey results indicate 9.4% Stat survey results indicate 9.4% 
of wireless customers have wireless of wireless customers have wireless 
only telephone service.only telephone service.
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Wireline Access Line LossWireline Access Line Loss

VoIPVoIP
–– FacilitiesFacilities--based providers (cable & CLECs)based providers (cable & CLECs)

HighHigh--speed Internetspeed Internet
–– OverOver--thethe--top VoIP providers (Vonage, top VoIP providers (Vonage, 

Packet8, Lingo, etc.)Packet8, Lingo, etc.)
–– ee--mail and instant messaging substitutionmail and instant messaging substitution
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Wireless vs. Wireline Wireless vs. Wireline 
Number of wireless handsets in Number of wireless handsets in 
service (12.5 million as of service (12.5 million as of 
December 2005) exceeds number December 2005) exceeds number 
of wireline access lines in Florida. of wireline access lines in Florida. 

InIn--Stat reports that as many as Stat reports that as many as 
15%15%--17% of wireless subscribers 17% of wireless subscribers 
have two or more phones.have two or more phones.
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FigureFigure 44

FL Local  Exchange Access Lines v. FL Wireless Subscribership
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VoIPVoIP

OverOver--thethe--top VoIPtop VoIP
–– Vonage, Lingo, Packet8, etc.Vonage, Lingo, Packet8, etc.

FacilitiesFacilities--based VoIP providersbased VoIP providers
–– Cable companies Cable companies 
–– CLEC providersCLEC providers
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VoIPVoIP
National subscribership estimatesNational subscribership estimates

–– TeleGeography estimates 6.9 million U.S. TeleGeography estimates 6.9 million U.S. 
overover--thethe--top and cable VoIP subscribers.top and cable VoIP subscribers.

–– Telephia estimates 2.9 million U.S. overTelephia estimates 2.9 million U.S. over--
thethe--top VoIP subscribers by 2Q 2006.top VoIP subscribers by 2Q 2006.

–– InIn--Stat estimates 4.4 million U.S. cableStat estimates 4.4 million U.S. cable--
based VoIP subscribers by year end based VoIP subscribers by year end 
2006.2006.
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VoIPVoIP
FloridaFlorida
–– Bright House Networks reports 300,000 digital Bright House Networks reports 300,000 digital 

cable telephony subscriberscable telephony subscribers

–– FDN offers VoIP services to residential and FDN offers VoIP services to residential and 
business customersbusiness customers

–– Comcast, Mediacom, Cox and other CLECs also Comcast, Mediacom, Cox and other CLECs also 
offer VoIP digital voice service in some Florida offer VoIP digital voice service in some Florida 
service areasservice areas

–– Vonage reported nearly 150,000 subscribers Vonage reported nearly 150,000 subscribers 
with Florida addresses as of September 1, with Florida addresses as of September 1, 
20062006
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Broadband MarketBroadband Market

HighHigh--speed Internet Accessspeed Internet Access

–– Digital Subscriber Line (DSL)Digital Subscriber Line (DSL)

–– Cable Modem ServiceCable Modem Service

–– Wireless (WiWireless (Wi--Fi, WiFi, Wi--Max, fixed wireless, Max, fixed wireless, 
satellite)satellite)

–– Broadband Over Power Lines (BPL)Broadband Over Power Lines (BPL)
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Cable Modem vs. DSLCable Modem vs. DSL
DSL subscribership has a slight edge DSL subscribership has a slight edge 
over cable modem subscribership with over cable modem subscribership with 
58% of the combined market in Florida.58% of the combined market in Florida.

Since 1Q 2005 DSL subscribership has Since 1Q 2005 DSL subscribership has 
equaled or exceeded cable modem equaled or exceeded cable modem 
subscribership in Florida.subscribership in Florida.

Cable modem and DSL account for 98% Cable modem and DSL account for 98% 
of the total residential broadband of the total residential broadband 
market in Florida.market in Florida.
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FigureFigure 55

DSL v. Cable Modem Market Share in Florida
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HighHigh--speed Access Florida vs. U.S.speed Access Florida vs. U.S.

Florida broadband subscription is Florida broadband subscription is 
consistent with national trend.consistent with national trend.

Approximately 70% of Florida Internet Approximately 70% of Florida Internet 
subscribers have broadband  access as subscribers have broadband  access as 
of 2Q 2006. of 2Q 2006. 

Approximately 27% of Florida residents Approximately 27% of Florida residents 
do not have any type of Internet access do not have any type of Internet access 
in the home.in the home.
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Figure 6Figure 6

Florida and U.S. High-Speed Lines 
(Residential & Small Business)

547 777 959 1,218 1,387
1,760 2,032

2,438 2,603
2,997

254
0

500

1,000

1,500

2,000

2,500

3,000

3,500

Dec
'00

Jun
'01

Dec
'01

Jun
'02

Dec
'02

Jun
'03

Dec
'03

Jun
'04

Dec
'04

Jun
'05

Dec
'05

FL
 li

ne
s (

x 
10

00
)

0
5,000
10,000
15,000
20,000
25,000
30,000
35,000
40,000
45,000
50,000

U
.S

. l
in

es
 (x

 1
00

0)

Florida U.S.
S o u rc e : FC C  Da ta  o n  Hig h - S p e e d  S e rv ic e s ,  Ta b le  13 .



2121

Changing How We CommunicateChanging How We Communicate
Persons vs. PlacesPersons vs. Places

MobilityMobility
–– Voice Voice 
–– DataData

EE--mail and instant messagesmail and instant messages

Demographic factorsDemographic factors
–– AgeAge
–– GenderGender
–– Ethnic backgroundEthnic background
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Questions?Questions?


