Cases in Retailing Management 7™ Edition
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Tractor Supply Company Targets the Part-Time Rancher
Rainforest Café Adds Entertainment Its Offering
Build-A-Bear - An Experimental Retailer

Wal-mart and Corporate Social Responsibility
Should Retailers Use Blogs?

Malls Away - Buying Online Vs. In-Store

Sanchez Family Buys Bicycles

Retailing in India

Diamonds from Mine to Market

Sav A Lot -An Extreme Value Retailer

Ahold - Organizing a Multi-National Retailer
Targeting the College Age Apparel Market
Tiffany's/Blue Nile - Comparison of Financial Performance
Stephanie's Boutique - Picking a Location

Hutch - Evaluating a Location

Home Depot - Company in Transition

Avon - Managing Diversity

Nordstrom Revamps its Loyalty Program

Nolan's - Category Management

Hughe's - Developing an Assortment Plan
McFadden - Developing a Merchandise Budget Plan
Selling A Product to Wal-Mart

How Much Good Smell?

Promoting a Sale

Macy's Rebranding Strategy

Restaurant promotion

Enterprise Builds on People

Diamond in the Rough - a Problem Salesperson
Grocery Store Layout

Sephora
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Discmart -Managing Stockouts

Customer Service at Nordstrom

Lindy's Bridal Shoppe - Growing a Small Business
Apple Stores

Starbucks' Retail Strategy

New Product Development at Yankee Candle
Petsmart and Pet Retailing

Interviewing for a Management Trainee Position
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